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ctempuu’s PURPOSE is to, PUSH 
BOUNDRIES, RESPECT 
CONSUMERS & ASSURE QUALITY 
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ctempuu’s  VALUES are 
EXPERIMENTATION, 
QUALITY &  OPENESS.
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ctempuu’s TARGET 
AUDIENCE are/is...
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ctempuu’s  LANGUAGE is/
uses terminology such as...
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References

The hairline grid takes its lead from Vivet, the stripped back header from Yeezy. 

Hours collection was also another inspiration for the store.
These brands share similarities with the target audience so thought it would be a fitting choice for inspiration.
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Typography & 
Colour Palette
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ctempuu.com

https://ctempuu.com
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From a stock theme with a hero banner to a product-first gallery. 

I wanted to remove the friction of a homepage, and go straight into artwork.
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Colour 
Black, white & grey. The artwork is the only 
colour needed on the page.

Type
Oxanium & Inter.

Grid
Square corners and thin black strokes.

Mobile
The view goes into 2 per row to keep 
details within the artwork clear.
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The print scales with the size you pick, so the 
difference is felt.

 

A3 shows at 60%, A2 at 80%, A1 at 100%. Desktop only, mobile stays fixed for clarity.
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Framed on hover. The artwork swaps to a framed mockup and shows Quick add.      

Your view. Shoppers choose 3, 4 or 5 per row and the store remembers it.

Six regions. Prices convert for UK, US, EU, JP, AU and CA.

Quick add. Uppercase titles, no shadows, square controls.
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The free delivery bar converts its threshold into 
each currency and always rounds up.

It never promises less than the real rule.

 

Mobile. Fixed image, full-width square 
size buttons.



Thanks.
Contact Me.

CJ McLeod
// Tempuu

Contents owned by Corey McLeod™

Email

Instagram

ctempuu

Corey McLeod
LinkedIn

Website

contempuurary.com

cjmcleodwork@gmail.com
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